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In today's digital age, social media plays a powerful yet risky role in shaping public perception, especially
in fields like aesthetic medicine. This presentation explores how doctors, particularly in the field of
aesthetic medicine, can utilize social media to build an authoritative and professional online presence,
rather than chasing popularity or becoming influencers. By using ethical marketing strategies, doctors
can create trust, educate patients, and protect their reputation, while ensuring compliance with legal
frameworks such as the Deontological Code and regulations around medical advertising. The session
emphasizes the importance of clear, truthful, and educational content, avoiding misleading claims or
sensationalism. Ultimately, the goal is to highlight the value of marketing as a tool for professionalism and
long-term patient relationships, rather than as a short-term promotional tool. Doctors are encouraged
to communicate their expertise and share their professional journey, offering patients an authentic and
trustworthy image of their practice.



